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Nearly a decade later, the situation has unfortunately not improved enough. Our new data released in May show that the obesity epidemic has spread further, even though this has happened at a slower pace than before. Today, over half of all adults and nearly one in six children are overweight or obese in the OECD area. In the United States and Mexico, one out of every three adults is obese. Social disparities persist and have increased in some countries. Less-educated women are two to three times more likely to be overweight than those with a higher level of education.
Obesity rates have grown rapidly in England, Mexico and the United States since the 1990s. The outlook for the future is worrying as new projections show a continuing increase of obesity if no significant change occurs. Obesity rates are projected to increase at a faster pace in Korea and Switzerland where rates have been historically low.
There are many reasons why we must tackle obesity. Obesity is a key risk factor for numerous chronic diseases, such as diabetes and cardiovascular disease. The failure of health systems to tackle obesity leads to millions of deaths and disability. This also damages our economies. Obese people are less likely to be employed than normal-weight people. They are less productive at work due to more sick days and fewer worked hours, and they earn about 10% less than nonobese people.
The good news is that much of this is preventable, as OECD work shows. 
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Chile, Iceland, Ireland, and Mexico, for example, ban food and beverage advertising on television and radio during peak children audience hours be seen in Chile, Estonia, England and the Netherlands. Some countries have reinforced the marketing regulation of potentially unhealthy foods and sweetened beverages directed at children and young adults. Chile, Iceland, Ireland, and Mexico, for example, ban food and beverage advertising on television and radio during peak children audience hours . Other bans apply in schools, for example, in Chile, Spain, Turkey and Poland, in public transport in Australia, and in theatres in Norway. While the impact of these polices has not been fully evaluated yet, early evidence shows they empower people to make healthier choices, and can also affect food manufacturers' behaviour.
These are just some examples. Most OECD countries are now using simultaneously complementary policy tools and creating synergies to promote healthier lifestyles. But there is no room for complacency. OECD countries on average still allocate only around 3% of their health budgets to public health and prevention. Addressing obesity requires investment and comprehensive policies that target broad social and environmental determinants. Crucially, it requires strong leadership and political will.
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